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I 01 Global Footprint

Strong

Global Footprint

LocknLock

LocknLock has 119 export destinations and operates
more than 120 stores globally. LocknLock brand is well
established especially in the emerging markets including

Korea, China and Vietnam.

119 123+

Export Destinations

Total Stores

Ge.rma ny

Sales office
© Plant

China

Sales office: Shanghai, Beijing, Shenzhen
@ Plant: Suzhou

..............

—_— Korea .
Seoul, Anseong, Asan .
O Vietnam [ United States
& Sales office: Ho Chi Minh, Hanoi
P ® Plant: Vungtau
Thailand & ...

Indonesia
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03-1 Growth Strategy

Household
Appliances

Beverage-
ware

Airtight
Containers

Channel Mix

ERP&BI
Set-up

Cost Control

S5 ASIA,

Us, zic,
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03-3 Growth Strategy — 2221 A 274
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|04-1 Sales by Geography
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I 04-2 Sales by Product
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I 04-3 Sales by Channel
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I 04-4 Profitability & Cost
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I 05 Company History
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I 06 Free Cash Flow, Capital Management
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Overview
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(HHOHR) 3Q20 2021 3Q21 YoY QoQ 3Q20 YTD 3Q21 YTD YoY

D&t 134,165 126,878 132,094 -1.5% 4.1% 352,329 383572 8.9%
27} 72,843 71,776 74,516 2.3% 3.8% 192,910 215,847 11.9%
I 61,322 55,102 57577 -6.1% 4.5% 159,419 167,725 5.2%
If220/9/E(%) 45.7% 434% 43.6% -2.1%p 0.2%p 45.2% 43.7% 1.5%p
TR 51,667 48,313 50,040 -3.2% 3.6% 144,394 146,738 1.6%
%oi0|2 9,655 6,789 7538 -21.9% 11.0% 15,025 20,987 39.7%
g12/0/2/5/(%) 7.2% 5.4% 5.7% -1.5%p 0.4%p 4.3% 5.5% 1.2%p
EBITDA 18,688 14,935 15,396 17.6% 3.1% 42,398 45422 7.1%
EBITDA 0/2/Z(%) 13.9% 11.8% 11.7% -2.3%p 0.1%p 12.0% 11.8% 0.2%p
Kol 9,459 5,304 9,274 -2.0% 74.9% 18,028 21,347 18.4%
C7|40(2! 5,607 3,249 7736 38.0% 138.1% 8,496 14534 71.1%
20/912(%) 4.2% 2.6% 5.9% 1.7%p 3.3%p 2.4% 3.8% 1.4%p
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(H2H) 3Q20 3Q21 YoY 3Q21 YTD YoY
= 43,154 45493 5.4% 126,331 10.0%
Container 11,828 8,614 -27.2% 27,313 -26.9%
Beverage 22,131 27,090 22.4% 69,252 37.2%
Cookware 3,014 2,747 -8.9% 8,821 -15.7%
Appliance 2,267 3,267 44.1% 11,367 45.7%
Others 3914 3,775 -3.5% 9,579 9.4%
Online 24,351 27,434 12.7% 68,801 13.5%
B2B (5Z) 9,705 10,132 4.4% 34,169 19.7%
Home shopping 408 -100.0% -100.0%
Wholesale 3,680 36798 -0.0% 10,276 5.2%
Hyper, Store, Event 4,935 4,131 -16.3% 12,889 -5.8%
Others 74 116 56.6% 197 -40.2%
Shk= 44,209 39,091 -11.6% 117,281 6.5%
Container 14,532 15,381 5.8% 44,003 8.8%
Beverage 4,223 4,986 18.1% 16,068 21.8%
Cookware 9,626 7,161 -25.6% 22,544 -12.8%
Appliance 11,374 8,493 -25.3% 24403 66.7%
Others 4453 3,070 -31.1% 10,264 -35.9%
Online 12,161 14,890 22.4% 40,047 41.2%
B2B (&) 3,650 4,054 11.1% 14,607 11.4%
Home shopping 15,054 8,883 -41.0% 25414 -17.9%
Wholesale 3,566 3,275 -8.2% 9,959 6.0%
Hyper, Store, Event 9,641 7,618 -21.0% 26,268 -6.8%
Others 136 371 172.5% 987 626.5%
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(Y2h3d) 3Q20 3Q21 YoY 3020 YTD | 3Q21YTD YoY
HIE ' 16,256 9,219 -43.3% 43,061 38,881 -9.7%
Container 1,778 682 -61.6% 4,926 4,244 -13.8%
Beverage 2,922 1,586 -45.7% 7,884 7,649 -3.0%
Cookware 1,811 1,062 -41.4% 4,237 5,331 25.8%
Appliance 5,636 4,763 -15.5% 16,478 15,708 -4.7%
Others 4,109 1,126 -72.6% 9,536 5,948 -37.6%
Online 2,956 3,219 8.9% 7,507 10,051 33.9%
B2B(£Z) 4,382 1,939 -55.7% 11,301 7478 -33.8%
Home shopping - -
Wholesale 1,026 783 -23.6% 4,032 2,854 -29.2%
Hyper, Store, Event 7,303 3,089 -57.7% 19,631 17,862 -9.0%
Others 590 188 -68.2% 590 635 7.7%
TE 18,686 24920 33.4% 52,471 66,932 27.6%
Container 15,551 21,416 37.7% 44,894 57,603 28.3%
Beverage 1,186 2,571 116.8% 2,988 5,985 100.3%
Cookware 1,014 451 -55.5% 1,756 1,392 -20.7%
Appliance 302 183 -39.4% 590 364 -38.4%
Others 633 300 -52.6% 2,243 1,588 -29.2%
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AYE =

(ML) 3Q20 3Q21 YoY 3Q20 YTD | 3Q21YTD YoY
7|EtAE - D1 E YoY 12.1% 57H3Q +H 20.2% 57} 7|EFAIZ 7872 8,828 12.1% 21,720 26,105 20.2%
3B} REALO| Bt = E Lo} X| O i 0| Qsto| QU OL} Container 2,364 2,909 23.1% 8,093 7,959 -1.6%
TR R 7| S MR X2 Beverage 1,775 1,999 12.6% 4,948 5,132 3.7%
Cookware 573 562 -2.0% 1,853 1,842 -0.6%
Appliance 2,635 2,222 -15.7% 5,268 7973 51.3%
Others 525 1,137 116.7% 1,559 3,200 105.3%
Online 1,233 2,075 68.2% 3,009 5,172 71.9%
B2B(5Z) 2,823 2,117 -25.0% 6,206 8,161 31.5%
Home shopping 1,065 1,097 2.9% 3,701 2,617 -29.3%
Wholesale 1493 2,544 70.4% 5,999 6,057 1.0%
Hyper, Store, Event 1,042 807 -22.5% 2,378 3,381 42.2%
Others 215 189 -12.1% 428 718 67.8%
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Sales by Product

(4HTHR, KRW mn) 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 2019 2020
St=t (Korea) 31,282 34,665 44,209 39,043 40,989 37,200 39,091 119,298 149,198
Container 11,713 14,207 14,532 15,010 14,386 14,236 15,381 48,456 55,462
Beverageware 3,440 5,530 4,223 7,491 5,396 5,685 4,986 19,303 20,684
Cookware 8,533 7,697 9,626 6,277 9,500 5,883 7,161 31,334 32,132
Appliance 909 2,357 11,374 6,868 7,936 7,974 8,493 3,242 21,509
Others 6,687 4874 4,453 3,397 3,770 3,423 3,070 16,962 19,411
== (China) 31473 40,241 43,154 56,660 40,081 40,758 45,493 175,125 171,528
Container 12,360 13,180 11,828 12,099 9,698 9,001 8,614 43,839 49,468
Beverageware 12,945 15,406 22,131 34,385 20,227 21,935 27,090 90,761 84,868
Cookware 2,119 5,327 3,014 3,584 3,089 2,985 2,747 12,902 14,044
Appliance 2,139 3,396 2,267 3,415 4,633 3,466 3,267 8,289 11,215
Others 1,911 2,932 3,914 3,177 2,433 3,371 3,775 19,333 11,933
HIE'L (Vietnam) 11,627 15177 16,256 24,596 14,793 14,868 9,219 67,427 67,657
Container 1,569 1,579 1,778 3,438 1,960 1,602 682 8,368 8,365
Beverageware 2,144 2,817 2,922 4,726 2,787 3,275 1,586 12,189 12,610
Cookware 994 1,432 1,811 3,095 2,269 2,000 1,062 7,607 7,332
Appliance 4,569 6,272 5,636 9,047 5422 5,522 4,763 24,396 25,524
Others 2,351 3,075 4,109 4,291 2,355 2,468 1,126 14,867 13,826
Other markets 22,992 24,642 26,558 25,923 27,208 32,080 33,749 114,442 100,114
Container 16,877 18,195 17,915 17,924 17,075 24,163 24,325 85,245 70,911
Beverageware 3,141 1,833 2,961 2,769 3,438 3,108 4,570 16,604 10,705
Cookware 496 1,526 1,587 1,369 1,085 1,137 1,012 3,335 4978
Appliance 1,108 1,813 2,937 2,565 4,043 1,888 2,405 3,031 8,423
Others 1,370 1,274 1,158 1,295 1,567 1,784 1,437 6,227 5,097
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Sales by Channel

(Y221, KRW mn) 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 2019 2020

Sh=t (Korea) 31,282 34,665 44,209 39,043 40,989 37,200 39,091 119,298 149,198
Online 7,401 8,804 12,161 14,849 13,323 11,833 14,890 26,844 43,216
B2B 5,195 4,268 3,650 4,924 4,862 5,690 4,054 14,323 18,037
Store 1,620 2,603 2,116 2,999 2,702 1,502 836 7,125 9,338
Event 1,555 2,237 2,190 1,825 2,064 2,073 1,830 7973 7,807
Homeshopping 8,458 7,447 15,054 4,909 9,561 6,970 8,883 29,124 35,869
Wholesale 2,245 3,581 3,566 3,543 3,342 3,342 3,275 13,472 12,935
Hyper Market 4,807 5,726 5,335 5,734 4,868 5,440 4,953 20,174 21,601
Others 0 0) 136 259 268 349 371 262 395

33+ (China) 31,473 40,241 43,154 56,660 40,081 40,758 45,493 175,125 171,528
Online 14,922 21,361 24,351 35,232 20,169 21,197 27,434 86,435 95,867
B2B 8,374 10,466 9,705 12,030 12,137 11,899 10,132 41,146 40,575
Store 557 606 499 358 310 284 346 7,129 2,021
Event 825 982 1,236 1,647 1,283 1,564 1,293 5,499 4,690
Homeshopping 799 709 408 332 0 0 0 3,449 2,248
Wholesale 2,834 3,251 3,680 4,223 3,252 3,344 3,679 15,441 13,988
Hyper Market 3,045 2,727 3,200 2,769 2,878 2,438 2,491 14,774 11,741
Others 118 138 74 68 50 30 116 1,253 398

HIEL (Vietham) 11,627 15,177 16,256 24,596 14,793 14,868 9,219 67,427 67,657
Online 1,703 2,848 2,956 4,161 2,929 3,903 3,219 7,469 11,668
B2B 3,371 3,548 4,382 6,775 3,196 2,343 1,939 25,735 18,076
Store 3472 5,498 5,440 9,280 5,056 5,195 1,716 20,582 23,689
Event 501 0 0 0 0 0 0 2,748 501
Homeshopping 0 0 0 0 0 0 0 1 0
Wholesale 1,034 1,973 1,026 1,105 1,044 1,027 783 2,043 5,138
Hyper Market 1,547 1,311 1,863 2,955 2,326 2,195 1,373 8,800 7,675
Others 0 0 590 321 242 206 188 49 910




MM = - PL

(243k2), KRW mn) 1020 2020 3020 4020 1021 2021 3021 2019 2020
TES 100106 118056 134165  149656| 124600 126878  132004]  485993] 501984
5= 31473 40241 43,154 56,660 40,081 40,758 45493 175125 171528
o= 31,282 34,665 44209 39,043 40989 37,200 30001 119208 149198
H = ot 11627 15177 16,256 24,596 14,793 14,868 9219 67427 67,657
SRS 22992 24,642 26,558 25923 27,208 32,080 3B749| 114442 100114
7|t 2732 3333 3988 3434 1,529 1971 4542 9,702 13,487
FE P 53401 66666 72843 i 85412 6955 7776 Taste|  2m234|  278328
sz 46,705 51,391 61322 64,243 55,045 55,102 57577 213358 223662
0£50/0 8 46.7% 43.5% 457% 429% 442% 43.4% 43.6% 439% 446%
mawlelpiels 45912 46814 51667 50340 48385 - 8313 50040 189042 194734
2| 88 45.9% 39.7% 38.5% 33.6% 38.8% 38.1% 37.9% 38.9% 36.8%
agoel 95 4511 0655  13903] 6660 678 753 4316 28928
EENEE 0.8% 39% 7.2% 9.3% 5.3% 5.4% 5.7% 5.0% 5.8%
EBTA 10018 13692 18688 2819 15001 14935 1539 61864 65217
EBITDAmargin 10.0% 116% 13.9% 15.2% 12.1% 11.8% 11.7% 127% 13.0%
Jlefedglel g0l 339 (1s0) (1) nors)| 109 (1488) 17| 1099 1928
wolMugaZMole] a2 g1 9450 - 12828 6769 5304 oora| 8415 30,856
ol 8| 8 3652 2028 3852 9,568 3220 2055 1538 12,038 19,100
ERRE 88.2% 45.8% 407% 74.6% 476% 36.7% 16.6% 424% 61.9%
oolkolel 40 230 5607 3260 358 3249 7736 637 - 11756
#olo|8 0.5% 20% 42% 22% 28% 26% 5.9% 34% 23%
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