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I Company Overview

Strong

Global Footprint

LocknLock

LocknLock has 119 export destinations and operates
more than 105 stores globally. LocknLock brand is well
established especially in the emerging markets including

Korea, China and Vietnam.

119 105+

Export Destinations

Total Stores

Ge.rma ny

Sales office
© Plant

China

Sales office: Shanghai, Beijing, Shenzhen
@ Plant: Suzhou

..............

—_— Korea .
Seoul, Anseong, Asan .
O Vietnam [ United States
& Sales office: Ho Chi Minh, Hanoi
P ® Plant: Vungtau
Thailand & ...

Indonesia



Company Overview

Company Profile

Organization
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VISION
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I Products
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I Products
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Products
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Products
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Growth Strategy
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I Growth Strategy
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Strategic Landscape
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Regional Details

(THR| . 4 oHR)

— 1Q21 1Q22 YoY 1Q21 YTD 1Q22 YTD YoY
&= 40,081 36,118 -9.9% 40,081 36,118 -9.9%
Container 9,698 9,020 -71.0% 9,698 9,020 -1.0%
Beverage 20,227 19,044 -5.8% 20,227 19,044 -5.8%
Cookware 3,089 2,326 -24.7% 3,089 2,326 24.7%
Appliance 4,633 4,031 -13.0% 4,633 4,031 13.0%
Coomes 2 | eor | I 2 | oo | 303%
Online 20,169 18,975 -5.9% 20,169 18,975 -5.9%
B2B 12,137 11,443 5.7% 12,137 11,443 -5.7%

Home Shopping 0 0 0 0

Wholesale 3,252 2,104 -35.3% 3,252 2,104 -35.3%
Hyper,Store,Event 4,471 3,451 -22.8% 4,471 3,451 -22.8%
Others 50 145 186.6% 50 145 186.6%

sta 1Q21 1Q22 YoY 1Q21 YTD 1Q22 YTD YoY
= 40,989 40,588 -1.0% 40,989 40,588 -1.0%
Container 14,386 13,478 -6.3% 14,386 13,478 -6.3%
Beverage 5,396 7,607 41.0% 5,396 7,607 41.0%
Cookware 9,500 9,526 0.3% 9,500 9,526 0.3%
Appliance 7,936 7,146 -10.0% 7,936 7,146 10.0%
Coomes smo | 280 | 2% smo | 28 | - 24.9%
Online 13,539 17,357 28.2% 13,539 17,357 28.2%
B2B 4,862 5,606 15.3% 4,862 5,606 15.3%
Home Shopping 9,561 5,935 -37.9% 9,561 5,935 37.9%
Wholesale 3,342 3,706 10.9% 3,342 3,706 10.9%
Hyper,Store Event 9,634 7,906 -17.9% 9,634 7,906 17.9%
Others 52 77 48.2% 52 77 48.2%




‘22.1Q Business Review & Financials

Regional Details

(TH - 2 EER)
£ Lt 1Q21 1Q22 YoY 1Q21YTD 1Q22 YTD YoY
HEY - 157| Of&H YoY 15.9% A&+ - = 15,112 17,512 15.9% 15,112 17,512 15.9%
b HIHZ(X[20], AT}HS MR TaI0|HE BHo, 2afola} Container 2,040 1,424 -30.2% 2,040 1,424 30.2%
b /=hes co— =T e Beverage 2,962 4514 52.4% 2,962 4514 52.4%
032 SAIOZ O MAE S| Cookware 2,361 2,343 -0.8% 2,361 2,343 -0.8%
Appliance 5,359 6,882 28.4% 5,359 6,882 28.4%
| onjols 2Al0 =St AL A2 A1 (HEEIAISI0] AvE 2elon O 200 | 2us | - . 20| | 8%
s esE—r== AH oo ¥ T Online 2,929 4,701 60.5% 2,929 4,701 60.5%
X H[HZ| 2|0 H7IS|E & Al2|2 (HAIEE2 L) B2B 3,196 2,485 -22.2% 3,196 2,485 22.2%
Export 0 0 0 0
_ . - Wholesale , , 33.89 1,044 1,397 .89
- SHS A2l 2229l W A2 W] I (W 2, A0 Hyper,Store,Event ;2:: ;2z: 13.?"2 7,383 8,281 :1325"2
Others 560 548 -2.2% 560 548 -2.2%
A2 _DjZ YoY 14.7% A2
D HIH2|Z|0], ATIHS NAERI0HE 510], 22t0I1n} ax 1Q21 1Q22 YoY 1Q21 YTD 1Q22 YTD YoY
RS ZAloE DjE MRE S| ‘ 17,594 20,181 14.7% 17,594 20,181 14.7%
o= &0 s ooc=5 Container 14,797 15,946 7.8% 14,797 15,946 7.8%
Beverage 1,602 3,049 90.4% 1,602 3,049 90.4%
Cookware 432 513 18.9% 432 513 18.9%
- 0=, =28 F2 U3 72d S92 0l At 3. Appliance 154 67 56.6% 154 67 56.6%
Others 610 605 -0.8% 610 605 -0.8%

- (0| A2, HIHE|Z| AFH S 29| 7| 12| CH2ts}
— H[HZ| R[] 2E S7[H]| 90% 2
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7|EFA|Z - 157] D&% Yo 8.9% Z7}
-QIELAlO} ST FAO 2 MAE it

HEe], MZ7[0hE] 0 E Al AE 7A S

J

JIEHAIR 1Q21 1Q22 YoY 1Q21 YTD 1Q22 YTD YoY
9,295 9,751 4.9% 9,295 9,751 4.9%
Container 2,198 2,500 13.7% 2,198 2,500 13.7%
Beverage 1,662 2,501 50.5% 1,662 2,501 50.5%
Cookware 561 1,353 141.2% 561 1,353 141.2%
Appliance 3,952 2,783 -29.6% 3,952 2,783 -29.6%
Others 922 614 33.4% 922 614 33.4%
""""" oune 138 T2 223% 1383 1122 21.3%
B2B 4,029 3,243 -19.5% 4,029 3,243 -19.5%
Home Shopping 849 926 9.1% 849 926 9.1%
Wholesale 1,633 2,033 24.5% 1,633 2,033 24.5%
Hyper,Store,Event 1,248 1,570 25.8% 1,248 1,970 25.8%
Others 182 257 41.5% 182 257 41.5%

* 7 [EfAIZ : QUEL|AIOL B, O], S



Appendix. 3year Business Summary (£2 33 7|F) Category by Region

O = (THel - EHEHR) 1Q20 2020 3020 4Q20 1021 2Q21 3Q21 4Q21 1Q22 2019 2020 2021

§H=2(Korea) 31,282 34,665 44,209 39,043 40,989 37,198 39,091 39,915 40,588 119,036 149,198 157,194
Container 11,713 14,207 14,532 15,010 14,386 14,236 15,381 14,335 13478 48447 55,462 58,338
Beverageware 3,440 5,530 4223 7,491 5,396 5,685 4,986 8,701 7,607 19,286 20,684 24,769
Cookwawe 8,533 7,697 9,626 6,277 9,500 5,883 7,161 7,605 9,526 31,327 32,132 30,150
Appliance 909 2,357 11,374 6,868 7,936 7,974 8,493 6,439 7,146 3,235 21,509 30,842
Others 6,687 4,874 4,453 3,307 3,770 3,421 3,070 2,835 2,831 16,741 19,411 13,096
Z3(China) 31,473 40,241 43,154 56,660 40,081 40,758 45,493 55,138 36,118 175,125 171,528 181,470
Container 12,360 13,180 11,828 12,099 9,698 9,001 8,614 9,958 9,020 43,839 49,468 37,271
Beverageware 12,945 15,406 22,131 34,385 20,227 21,935 27,090 32,230 19,044 90,761 84,868 101,482
Cookwawe 2,119 5,327 3,014 3,584 3,089 2,985 2,747 3,000 2,326 12,902 14,044 11,820
Appliance 2,139 3,396 2,267 3415 4633 3,466 3,267 6,821 4,031 8,289 11,215 18,188
Others 1911 2,932 3,914 3177 2433 3,371 3,775 3,129 1,697 19,333 11,933 12,709

H| £ H(Vietnam) 11,627 15,177 16,256 24,506 14,793 14,868 9,219 27,764 17,148 67,427 67,657 66,645
Container 1,569 1579 1778 3438 1,960 1,602 662 2,091 1,366 8,382 8,365 6,335
Beverageware 2,144 2,817 2,922 4,726 2,787 3,275 1,586 4,960 4,437 12,188 12,610 12,610
Cookwawe 994 1432 1,811 3,005 2,269 2,000 1,062 3,491 2,268 7,609 7,332 8,822
Appliance 4,569 6,272 5,636 9,047 5422 5,522 4,763 13,751 6,740 24,420 25,524 29,460
Others 2,351 3,075 4,109 4,291 2,355 2,468 1,126 3,470 2,338 14,828 13,826 9,418

=2 AUME 23 SEME AR 7 |E /HEH2 +EME A7 |E, B2 S HQId 1HEkE U



Appendix. 3year Business Summary (58 33 7|F) Channel by Region

OfZ (TH|.EHTHR) 1Q20 2Q20 3020 4Q20 1Q21 2Q21 3Q21 4Q21 1022 2019 2020 2021

8+ (Korea) 31,282 34,665 44,209 39,043 40,989 37,198 39,091 39,915 40,588 119,036 149,198 157,194
Online 7,401 8,804 12,297 15,109 13,539 11,966 15,169 17,407 17,357 26,844 43611 58,082
B2B 5,195 4,268 3,650 4,924 4,862 5,690 4,054 5,251 5,606 14,323 18,037 19,858
Hypermarket 4,807 5,726 5,335 5,734 4,868 5,440 4,953 5,785 5,072 20,174 21,601 21,046
Wholesale 2,245 3,581 3,566 3,543 3,342 3,341 3,275 3,241 3,706 13472 12,935 13,198
Homeshopping 8,458 7,447 15,054 4,909 9,561 6,970 8,883 5,401 5,935 29,124 35,869 30,815
Event 1,555 2,237 2,190 1,825 2,064 2,073 1,830 1,839 2,034 7,973 7,807 7,806
Store 1,620 2,603 2,116 2,999 2,702 1,502 836 876 801 7,125 9,338 5916
Others 0 0) 0 (0) 52 215 92 114 77 0 0 473
Z3(China) 31,473 40,241 43,154 56,660 40,081 40,758 45,493 55,138 36,118 175,125 171,528 181,470
Online 14,922 21,361 24,351 35,232 20,169 21,197 27,434 33,015 18,975 86,435 95,867 101,816
B2B 8,374 10,466 9,705 12,030 12,137 11,899 10,132 13,151 11,443 41,146 40,575 47,320
Hypermarket 3,045 2,727 3,200 2,769 2,878 2,438 2,491 2,416 2,280 14,774 11,741 10,223
Wholesale 2,834 3,251 3,680 4,223 3,252 3,344 3,679 3,763 2,104 15,441 13,988 14,039
Homeshopping 799 709 408 332 0 0 0 0 0 3,449 2,248 0
Event 825 982 1,236 1,647 1,283 1,564 1,203 2,200 863 5,499 4,690 6,341
Store 557 606 499 358 310 284 346 521 308 7,129 2,021 1,462
Others 118 138 74 68 50 30 116 72 145 1,253 398 269
HIE (Vietnam) 11,627 15,177 16,256 24,596 14,793 14,868 9,219 27,764 17,148 67,427 67,657 66,645
Online 1,703 2,848 2,956 4,161 2,929 3,903 3,219 7,887 4,701 7,469 11,668 17,938
B2B 3,371 3,548 4,382 6,775 3,196 2,343 1,939 5,396 2,485 25,735 18,076 12,875
Hypermarket 1,547 1,311 1,863 2,955 2,326 2,195 1,373 3,104 2,770 8,800 7,675 8,999
Wholesale 1,034 1,973 1,026 1,105 1,044 1,027 783 1,406 1,397 2,043 5,138 4,260
Homeshopping 0 0 0 0 0 0 0 0 0 1 0 0
Event 501 0 0 0 0 0 0 0 0 2,748 501 0
Store 0 0 560 316 188 188 188 188 0 0 875 750
Others 3472 5,498 5470 9,285 5,110 5,213 1,716 9,784 5,795 20,631 23,724 21,823

=2 AUME 23 SEME AR 7 |E /HEH2 +EME A7 |E, B2 S HQId 1HEkE U
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