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| 22. 227|144t | 2A =

Sales

GP

GP%

EBIT
EBITDA
Net Profit

China
Korea
Vietham
Export
Other

China
Korea
Vietham
Export
Other

China
Korea
Vietnam
Export

2022
'22 2Q

119,867
33,660
34,225
21,593
18,389
12,000
48,908
12,697
15,098
10,549

5,527
5,037
40.8%
37.7%
44.1%
48.9%
30.1%
-2,231
6,267
-576

'22 1H

250,931
75,194
72,471
40,373
38,570
24,324

103,437
28,646
33,237
19,788
11,224
10,541
41.2%
38.1%
45.9%
49.0%
29.1%

3,834
20,334

4,925

2021

21 2Q

126,878
42,897
34,928
15,253
23,776
10,023
55,102
17,337
18,752

7475
6,418
5,120
43.4%
40.4%
53.7%
49.0%
27.0%
6,789
14,935
3,249

21 1H

251,478
84,814
73,198
30,257
41,371
21,837

110,147
34,820
38,396
15,025
11,441
10,465
43.8%
41.1%
52.5%
49.7%
27.7%
13,449
30,026

6,797

2020

'20 2Q

118,058
41,976
34,604
17,309
17,040

1127
51,391
17,751
17,948

8,058

4,064

3,571
43.5%
42.3%
51.9%
46.6%
23.9%

4,577
13,692

2,399

'20 1H

218,164
74,708
65,850
30,697
32,377
14,532
98,097
32,342
35,351
14,389

8,405
7,610
45.0%
43.3%
53.7%
46.9%
26.0%
5,370
23,710
2,889

2Q

-7,011
-9,237

-703
6,340

-5,387

1,977

-6,194
-4,640
-3,654

3,074
-891
-84

-9,020
-8,668
-3,825

YoY

-5.5%
-21.5%
-2.0%
41.6%
-22.7%
19.7%
-11.2%
-26.8%
-19.5%
41.1%
-13.9%
-1.6%
-2.6%
-2.7%
-9.6%
-0.2%
3.1%

-132.9%

-58.0%
-117.7%

1H

-546
-9,620
-127
10,115
-2,801
2,486
-6,711
-6,174
-5,169
4,763
217
76

-9,615
-9,691
-1,872

-0.2%
-11.3%
-1.0%
33.4%
-6.8%
11.4%
-6.1%
-17.7%
-13.4%
31.7%
-1.9%
0.7%
-2.6%
-3.0%
-6.6%
-0.6%
1.4%
-71.5%
-32.3%
-21.5%
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Appendix. 3year Business Summary (£ 33 7|F) Category by Region

O S (B9l: 4 at3) 1Q20 2Q20 3Q20 4Q20 1021 2021 3021 4Q21 2Q22 2019 2020 2021
St (Korea) 31,282 34,665 44,209 39,043 40,989 37,198 39,091 39,915 36,015 119,036 149,198 157,194
Container 11,713 14,207 14,532 15,010 14,386 14,236 15,381 14,335 12,952 48,447 55,462 58,338
Beverageware 3,440 5,530 4,223 7,491 5,396 5,685 4,986 8,701 8,126 19,286 20,684 24,769
Cookware 8,533 7,697 9,626 6,277 9,500 5,883 7,161 7,605 6,263 31,327 32,132 30,150
Appliance 909 2,357 11,374 6,868 7,936 7,974 8,493 6,439 4,901 3,235 21,509 30,842
Others 6,687 4,874 4,453 3,397 3,770 3,421 3,070 2,835 3,774 16,741 19,411 13,096
S=(China) 32,595 41,675 44,692 58,679 43,100 43,828 48,920 959,292 33,526 178,924 177,640 195,140
Container 12,801 13,650 12,250 12,530 10,428 9,679 9,263 10,708 9,110 44,790 51,230 40,078
Beverageware 13,406 15,955 22,920 35,610 21,751 23,587 29,131 34,658 17,164 92,730 87,892 109,127
Cookware 2,194 5,617 3,121 3,711 3,322 3,210 2,953 3,226 2,287 13,182 14,544 12,7111
Appliance 2,215 3,517 2,347 3,536 4,982 3,727 3,513 7,335 3,068 8,469 11,615 19,558
Others 1,979 3,036 4,053 3,291 2,617 3,625 4,059 3,365 1,897 19,753 12,358 13,666
H| E ' (Vietnam) 13,285 16,747 17,827 27,148 15,265 15,343 9,592 28,696 20,687 78,940 75,008 68,896
Container 2,203 1,931 2,109 3,674 2,061 1,751 720 2,180 2,143 14,910 9,917 6,713
Beverageware 2,432 3,091 3,161 5,077 2,992 3,375 1,643 5,140 5,683 13,417 13,761 13,150
Cookware 1,144 1,641 2,005 3,524 2,385 2,049 1,143 3,758 3,17 8,569 8,314 9,335
Appliance 4,873 6,770 6,173 10,277 5,413 5,669 4,923 14,080 6,565 25,984 28,093 30,086
Others 2,633 3,315 4,378 4,597 2,414 2,499 1,162 3,538 3,179 16,061 14,924 9,613




Appendix. 3year Business Summary 2 33 7|F) Channel by Region

Oj& (Tl 24eHd) 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 2Q22 2019 2020 2021
Sh=t(Korea) 31,282 34,665 44,209 39,043 40,989 37,198 39,091 39,915 36,015 119,036 149,198 157,194
Online 7,401 8,804 12,297 15,109 13,539 11,966 15,169 17,407 15,613 26,844 43,611 58,082
B2B 5,195 4,268 3,650 4,924 4,862 5,690 4,054 5,251 6,262 14,323 18,037 19,858
Hypermarket 4,807 5,726 5,335 5,734 4,868 5,440 4,953 5,785 5,265 20,174 21,601 21,046
Wholesale 2,245 3,581 3,566 3,543 3,342 3,341 3,275 3,241 3,493 13,472 12,935 13,198
Homeshopping 8,458 7,447 15,054 4,909 9,561 6,970 8,883 5,401 2,502 29,124 35,869 30,815
Event 1,555 2,237 2,190 1,825 2,064 2,073 1,830 1,839 1,978 7,973 7,807 7,806
Store 1,620 2,603 2,116 2,999 2,702 1,502 836 876 571 7,125 9,338 5,916
Others 0 0 0 0 52 215 92 114 331 0 0 473
==+(China) 32,595 41,675 44,692 58,679 43,100 43,828 48,920 59,292 33,526 178,924 177,640 195,140
Online 15,454 22,122 25,219 36,488 21,689 22,794 29,501 35,502 19,286 88,310 99,283 109,486
B2B 8,673 10,839 10,051 12,459 13,051 12,796 10,895 14,142 8,446 42,039 42,021 50,884
Hypermarket 3,154 2,824 3,314 2,867 3,095 2,622 2,679 2,598 2,105 15,094 12,159 10,994
Wholesale 2,935 3,367 3,811 4,374 3,497 3,596 3,957 4,046 2,622 15,776 14,487 15,096
Homeshopping 827 735 422 344 0 0 0 0 0 3,524 2,328 0
Event 854 1,017 1,280 1,705 1,380 1,682 1,391 2,366 761 5,618 4,857 6,819
Store 577 628 517 371 333 306 372 560 256 7,284 2,093 1,572
Others 122 143 77 71 54 33 125 78 50 1,280 412 290
H| EH(Vietnam) 13,285 16,747 17,827 27,148 15,265 15,343 9,592 28,696 20,687 78,940 75,008 68,896
Online 1,802 3,014 3,129 4,404 2,959 3,942 3,252 7,966 4,761 7,811 12,348 18,119
B2B 3,567 3,755 4,638 7,170 3,228 2,367 1,959 5,451 2,992 26,915 19,130 13,005
Hypermarket 1,637 1,388 1,971 3,127 2,350 2,217 1,387 3,136 3,421 9,203 8,123 9,090
Wholesale 1,094 2,088 1,086 1,170 1,055 1,037 791 1,420 1,262 2,136 5,437 4,303
Homeshopping 0 0 0 0 0 0 0 0 0 2 0 0
Event 530 0 0 0 0 0 0 0 0 2,874 530 0
Store 0 0 592 334 190 190 190 190 0 0 926 758
Others 4,654 6,503 6,411 10,943 5,484 5,591 2,013 10,534 8,252 30,000 28,512 23,621




Company Overview

Strong

Global Footprint

LocknLock

LocknLock has 119 export destinations and operates
more than 100 stores globally. LocknLock brand is well
established especially in the emerging markets including

Korea, China and Vietnam.

119 109+

Export Destinations

Total Stores

Gennany

Sales office
© Plant

China

Sales office: Shanghai, Beijing, Shenzhen
@ Plant: Suzhou

..............

_~ Korea .
Seoul, Anseong, Asan .
‘$ Vietnam y- United States
& Sales office: Ho Chi Minh, Hanoi
P ® Plant: Vungtau
Thailand « ...

Indonesia
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Company Profile
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