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I 01 Global Footprint

Strong Cina

,,,,,,,,,,,,,, Sales office: Shanghai, Beijing, Shenzhen

G I 0 ba I FOOtp ri nt Geérmany @ Plant: Suzhou
LocknLock |

. Tk Korea .
LocknLock has 119 export destinations and operates , Seoul, Anseong, A
more than 120 stores globally. LocknLock brand is well ¢ Vietham United States
established especially in the emerging markets including . | a— ;?ﬁstvo\jf'(%g(} Chi Minh, Hanoi
ant: Vungtau
Korea, China and Vietnam. e o
Thailand i ... Indonesia
1 1 9 1 2 3 I Sales office
® Plant

Export Destinations Total Stores



02 Awards & Certificates

LocknLock
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04-1 Growth Strategy
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Beverageware §
ware containers

Channel mix

Product Mix
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|05-1 Sales by Geography
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I 05-2 Sales by Product
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I 05-3 Sales by Channel
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I 05-4 Profitability & Cost
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I 06 Company History
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118,058
66,666
51,391
43.5%
46,814
4,577
3.9%
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2,399
2.0%
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2Q21
126,878
71,776
55,102
43.4%
48,313
6,789
54% |

YoY
7.5%
7.7%
7.2%

-0.1%p
3.2%
48.3%
1.5%p
-100.0%
-11.6%p
-100.0%
-100.0%
-2.0%p
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218,164
120,067
98,097
45.0%
92,727
5,370
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8,569
2,889
1.3%
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251,478
141,330
110,147
43.8%
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Beverageware D& M X[ otHL7| MK E 2AZ H% X|& MY
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= JEoie g2

=22t K2 o= SEAM X%, 2Q21 = TA =2l 52%

ot — 0=l Yoy 7.3% %
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Ofot

25tE FEM FY0f oiE £2

(H2HR) 2Q20 2Q21 YoY 1H20 TH21 YoY

= 40,241 40,758 1.3% 71,714 80,839 12.7%
Container 13,180 9,001 -31.7% 25,540 18,699 -26.8%
Beverage 15,406 21,935 42.4% 28,351 42,162 48.7%
Cookware 5327 2,985 -44.0% 7,446 6,074 -18.4%
Appliance 3,396 3,466 2.1% 5,534 8,099 46.4%
Others 2,932 3,371 15.0% 4,842 5,805 19.9%
Online 21,361 21,197 -0.8% 36,283 41,367 14.0%
B2B (5 10,466 11,899 13.7% 18,840 24,036 27.6%
Home shopping 709 - n/a 1,508 - n/a
Wholesale 3,251 3,344 2.9% 6,085 6,597 84%
Hyper, Store, Event 4316 4,287 -0.7% 8,743 8,758 0.2%
Others 138 30 -78.0% 255 81 -68.4%
ot= 34,665 37,200 7.3% 65,946 78,190 18.6%
Container 14,207 14,236 0.2% 25919 28,622 10.4%
Beverage 5,530 5,685 2.8% 8,971 11,081 23.5%
Cookware 7,697 5,883 -23.6% 16,230 15,383 -5.2%
Appliance 2,357 7974 238.2% 3,266 15,910 387.1%
Others 4,874 3423 -29.8% 11,561 7,194 -37.8%
Online 8,804 11,833 34.4% 16,205 25,156 55.2%
B2B (51 4,268 5,690 33.3% 9,463 10,552 11.5%
Home shopping 7,447 6,970 -6.4% 15,906 16,531 3.9%
Wholesale 3,581 3,341 -6.7% 5,826 6,682 14.7%
Hyper, Store, Event 10,565 9,016 -14.7% 18,547 18,650 0.6%
Others ) 350 n/a 0) 618 n/a

*ohm2 X ﬂ HE Z27|E. 2 ngeEz el X2, HE pEpuiiel
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(2R 2Q20 2Q21 YoY 1H20 1H21 YoY
HES 15177 14,868 -2.0% 26,804 29,661 10.7%
Container 1,579 1,602 1.4% 3,148 3,562 13.1%
Beverage 2,817 3,275 16.3% 4,962 6,063 22.2%
Cookware 1,432 2,000 39.6% 2,426 4,269 76.0%
Appliance 6,272 5,522 -12.0% 10,842 10,945 1.0%
Others 3,075 2,468 -19.8% 5427 4,822 -11.1%
Online 2,848 3,903 37.1% 4,551 6,832 50.1%
B2B (5% 3,548 2,343 -34.0% 6,919 5,539 -19.9%
Home shopping - - n/a - - n/a
Wholesale 1,973 1,027 -48.0% 3,007 2,071 -31.1%
Hyper, Store, Event 6,809 7,390 8.5% 12,328 14,773 19.8%
Others - 206 n/a - 447 n/a
== 17,701 24,098 36.1% 33,785 42,011 24.3%
Container 15,372 21,310 38.6% 29,343 36,187 23.3%
Beverage 912 1,637 79.5% 1,802 3,414 89.5%
Cookware 427 418 -2.3% 742 942 26.8%
Appliance 177 90 -49.0% 288 181 -37.2%
Others 812 643 -20.9% 1,610 1,288 -20.0%
*SERME HelSH| /s nESEZ Faloh X2, HEHQ Y I ArS 2Y| s #E|Hez Fao K|
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XHE 0=

(R43ER) 2Q20 2Q21 YoY 1H20 1H21 YoY
J|EFAIEF - DHZ YoV 15.0% =7} 7| EFAIE 6,941 7,982 15.0% 13,848 17,277 24.8%
o Container 2,822 2,852 1.1% 5,729 5,050 -11.8%
- A |-=|E|-|H| UHE A 7&," X|ﬁ_|*—E|_T|_ %I\—Ll', ﬂi'—f XHQU}_" %TOJQE Beverage 921 1471 59.6% 3173 3,133 -1.3%
Cookware 1,099 719 -34.6% 1,280 1,280 0.0%
T2 7ICHH BHE g2 5ol SEoE A2 ifE 98 =2t Appliance 1,636 1,798 9.9% 2,633 5,750 118.4%
Others 462 1,141 147.0% 1,034 2,064 99.5%
- AZE L} Ao et sHE Y| EstAld =X Online 924 1,744 88.6% 1,775 3,097 74.5%
B2B (ETh 1,661 2,014 21.2% 3,383 6,043 78.6%
Home shopping 1,690 672 -60.3% 2,635 1,521 -42.3%
Wholesale 1,937 1,880 -2.9% 4,506 3,513 -22.0%
Hyper, Store, Event 613 1,325 116.0% 1,336 2,573 92.7%
Others 114 347 203.6% 213 529 148.3%

*ZERuE Moot s nEER Falot A2, AN Y| Y At E 27| S8l AE|Haz Fagt K
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Sales by Product

(3R, KRW mn) 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 2019 2020
ot= (Korea) 30,950 31,641 31,282 34,665 44,209 39,043 40,989 37,200 119,298 149,198
Container 13,420 12,747 11,713 14,207 14,532 15,010 14,386 14,236 48,456 55,462
Beverageware 4,186 5,951 3,440 5,530 4,223 7,491 5,396 5,685 19,303 20,684
Cookware 8,032 8,274 8,533 7,697 9,626 6,277 9,500 5,883 31,334 32,132
Appliance 1,246 618 909 2,357 11,374 6,868 7,936 7974 3,242 21,509
Others 4,065 4,050 6,687 4,874 4,453 3,397 3,770 3,423 16,962 19,411
3= (China) 43,284 53,698 31,473 40,241 43,154 56,660 40,081 40,758 175,125 171,528
Container 10,809 11,605 12,360 13,180 11,828 12,099 9,703 9,001 43,839 49,468
Beverageware 21,067 30,873 12,945 15,406 22,131 34,385 20,244 21,935 90,761 84,868
Cookware 2,812 4,374 2,119 5,327 3,014 3,584 3,080 2,985 12,902 14,044
Appliance 2,035 2,525 2,139 3,396 2,267 3,415 4,624 3,466 8,289 11,215
Others 6,560 4,321 1,911 2,932 3,914 3,177 2,430 3,371 19,333 11,933
HIEE (Vietnam) 15,510 25,036 11,627 15,177 16,256 24,596 14,793 14,868 67,427 67,657
Container 1,886 2,397 1,569 1,579 1,778 3,438 1,970 1,602 8,368 8,365
Beverageware 3,565 3,920 2,144 2,817 2,922 4,726 2,653 3,275 12,189 12,610
Cookware 1,223 3,742 994 1,432 1,811 3,095 2,284 2,000 7,607 7,332
Appliance 4,880 11,255 4,569 6,272 5,636 9,047 5,508 5,522 24,396 25,524
Others 3,956 3,722 2,351 3,075 4,109 4,291 2,378 2,468 14,867 13,826
Other markets 35,432 27,917 22,992 24,642 26,558 25,923 27,208 32,080 114,442 100,114
Container 26,357 20,620 16,877 18,195 17,915 17,924 17,075 24,163 85,245 70,911
Beverageware 5,547 4,294 3,141 1,833 2,961 2,769 3,438 3,108 16,604 10,705
Cookware 949 769 496 1,526 1,587 1,369 1,085 1,137 3,335 4,978
Appliance 986 622 1,108 1,813 2,937 2,565 4,043 1,888 3,031 8,423
Others 1,592 1,611 1,370 1,274 1,158 1,295 1,567 1,784 6,227 5,097

24



Sales by Channel

(H42F2, KRW mn) 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 2019 2020
oh= (Korea) 30,950 31,641 31,282 34,665 44,209 39,043 40,989 37,200 119,298 149,198
Online 7,216 7,465 7,401 8,804 12,161 14,849 13,323 11,833 26,844 43,216
B2B 3,565 4,295 5,195 4,268 3,650 4,924 4,862 5,690 14,323 18,037
Store 1,555 2,366 1,620 2,603 2,116 2,999 2,702 1,502 7,125 9,338
Event 2,125 1,785 1,555 2,237 2,190 1,825 2,064 2,073 7,973 7,807
Home Shopping 7,948 6,955 8,458 7,447 15,054 4,909 9,561 6,970 29,124 35,869
Wholesale 3,742 3,379 2,245 3,581 3,566 3,543 3,342 3,341 13,472 12,935
Hyper Market 4,799 5,380 4,807 5,726 5,335 5,734 4,868 5,440 20,174 21,601
Others 0 15 0 (0) 136 259 268 350 15 395
E= (China) 43,284 53,698 31,473 40,241 43,154 56,660 40,081 40,758 175,125 171,528
Online 20,764 29,405 14,922 21,361 24,351 35,232 20,169 21,197 86,435 95,867
B2B 10,134 11,038 8,374 10,466 9,705 12,030 12,137 11,899 41,146 40,575
Store 2,008 1,436 557 606 499 358 310 284 7,129 2,021
Event 1,408 1,156 825 982 1,236 1,647 1,283 1,564 5,499 4,690
Home Shopping 715 797 799 709 408 332 0 0 3,449 2,248
Wholesale 3,979 4,956 2,834 3,251 3,680 4,223 3,252 3,344 15,441 13,988
Hyper Market 3,902 4,594 3,045 2,727 3,200 2,769 2,878 2,438 14,774 11,741
Others 373 316 118 138 74 68 50 30 1,253 398
HIE S (Vietnam) 15,510 25,036 11,627 15,177 16,256 24,596 14,793 14,868 67,427 67,657
Online 1,841 2,593 1,703 2,848 2,956 4,161 2,929 3,903 7,469 11,668
B2B 5,096 11,678 3,371 3,548 4,382 6,775 3,196 2,343 25,735 18,076
Store 5,514 6,326 3,472 5,498 5,440 9,280 5,056 5,195 20,582 23,689
Event 396 961 501 0 0 0 0 0 2,748 501
Home Shopping 0 0 0 0 0 0 0 0 1 0
Wholesale 619 565 1,034 1,973 1,026 1,105 1,044 1,027 2,043 5,138
Hyper Market 2,027 2,909 1,547 1,311 1,863 2,955 2,326 2,195 8,800 7,675
Others 17 4 0 0 590 321 242 206 49 910
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TS| E - PL

(HHDER) 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 2019 2020
o= 128461 141,261 100,106 118,058 134,165 149,656 124,600 126,878| 485993 501,984
= 43,284 53,698 31,473 40,241 43,154 56,660 40,081 40,758 175125 171,528
ot= 30,950 31,641 31,282 34,665 44,209 39,043 40,989 37,200 119,298| 149,198

H E 15,510 25,036 11,627 15,177 16,256 24,596 14,793 14,868 67,427 67,657
7|EFAE 35,432 27,917 22,992 24,642 26,558 25,923 27,208 32,080 114,442| 100,114

7| Et 3,285 2,969 2,732 3,333 3,988 3,434 1,529 1,971 9,702 13,487
o= 27t 72,466 80,090 53,401 66,666 72,843 85,412 69,555 71,776 272,634| 278323
o =%0|9 55,994 61,171 46,705 51,391 61,322 64,243 55,045 55102| 213,358| 223,662
EE0|AE 436% 433% 46.7% 435% 457% 42.9% 44.2% 43.4% 43.9% 44.6%
THOfH|2F2H2 | H] 49,580 50,823 45,912 46,814 51,667 50,340 48,385 48313 189,042 194,734
THoH| 8 E 386% 36.0% 45.9% 39.7% 385% 336% 388% 381% 389% 388%
oy 6,414 10,347 793 4,577 9,655 13,903 6,660 6,789 24,316 28,928
AHOo|AE 50% 7.3% 08% 39% 7.2% 93% 53% 54% 50% 58%
EBITDA 16,028 19,208 10,018 13,692 18,688 22,819 15,091 61,884 65,217
EBITDA margin 125% 13.6% 10.0% 11.6% 13.9% 15.2% 12.1% 12.7% 13.0%
7|EtE e &9 1,104 (76) 3,349 (150) (196) (1,075) 109 4,099 1,928
B QIMH| X 2T 0] 9 7,518 10,272 4,142 4,427 9,459 12,828 6,769 28,415 30,856
HOlAH| & 2,786 5,335 3,652 2,028 3,852 9,568 3,220 12,038 19,100
HolM g 37.1% 51.9% 88.2% 45.8% 40.7% 74.6% 47.6% 424% 61.9%
g7|=0¢ 4,732 4,937 490 2,399 5,607 3,260 3,548 16,377 11,756
=0|YE 37% 35% 05% 20% 42% 22% 2.8% 34% 23%
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