
1

INVESTOR RELATIONS 
(21.4Q)

Jan.2022



투자유의사항

이자료는외부감사인의검토가완료되지않은상태에서주주및투자자들에게당사의경영현황을사전에알리기위하여작

성된것으로최종재무자료는회계검토결과변경될수있습니다. 본자료는미래에대한예측정보를포함하고있습니다. 이

는과거가아닌미래의사건과관계된것으로회사의향후예상되는경영현황및재무실적을의미하고표현상으로는 ‘예상’, 

‘전망’, ‘계획’, ‘기대’등과같은단어를포함합니다. 본자료는회사에대한정보제공을위해작성된것으로예고없이변경될

수있습니다. 
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Company Overview

LocknLock has 119 export destinations and operates 

more than 120 stores globally. LocknLock brand is well 

established especially in the emerging markets including 

Korea, China and Vietnam. 

119
Export Destinations

123+
Total Stores

Strong 

Global Footprint

LocknLock



Company Overview

회사명 ㈜락앤락
CEO 대표김성훈, 대표김성태설립일 1978년 11월 11일주소 서울사업장: 서울시서초구서초대로 38길 12아산사업장: 충청남도아산시선장면삽교천로 104안성사업장: 경기도안성시원곡면만세로 1260 홈페이지 www.locknlock.com시가총액 4억 5,746만달러(5,433억원) (2021.12.기준)임직원수 국내∙외총 3,620명 (2021.12.기준)주요카테고리 식품보관용기(플라스틱/유리/스, 김치통등), 베버리지웨어(텀블러, 보온병, 물병등), 쿡웨어(프라이팬, 냄비등), 소형가전(스팀에어프라이어, 진공쌀통, 칼도마살균블럭등)이외기타(수납용품, 여행용품, 조리도구등)지적재산권 국내 [출원 60건, 등록 525건]해외 [출원 193건, 등록 1,199건] (2021.12.기준)
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Company Overview

1978

브랜드 통합 & 성장(1998~2005)설립(1978~1997) 글로벌 운영(2006~2017) 아시아 No.1 생활용품 기업(2018~)
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Company Overview

국내외에서 인정받는

“파워브랜드

락앤락”



Company Overview
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소형가전
17%

베버리지
웨어

기타

쿡웨어29%

11%
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Company Overview
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Products
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Growth Strategy
1
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Growth Strategy
�` (~’19a) : �_E<bC cd / b:!e fg (’20a~) : hijX1�kl;65Nm

•m�
��PQ T-mall, JD n%o'bp,-

• ‘20�
��qr : 959s (��qr� 56%)

•
��t5u1�v01
(
�� B2B ’18� 66%)

• No.1 � ! (Shopee) 01wx
•q� / yz01�v

• T-mall, JD %o'bp{b

•3�456� B2C 01,�

•#PQ%&'�� : 

D2C + �C:R|E (}C~, d�2)

}C~E��E�� + ���R|E�

•��� !��%o'bp,-

•:;<+HI
/�D�U�WXB�

- PDD, ��2#$� !/�C:%&'��

!"

•�3�456�U�B�

�" �#$

‘21� 4Q��
1018�

864� 959�
‘19� 4Q �� ‘20� 4Q��

6%

18%

‘21� 4Q��
581�

268� 436�
‘19� 4Q�� ‘20� 4Q��

33%

116%

‘21� 4Q��179�
75� 117�

‘19� 4Q�� ‘20� 4Q��
54%

140%

���������� (���)1

���
9% �� ���

47% �� ���
55% ��



Growth Strategy
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Growth Strategy ���������� (���)1
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Growth Strategy
D2C ��,�-.���/01�23 / �45,�-.�67829�:;�
$<=,�

차별화제품 + 효과적미디어마케팅통한 D2C 유입유도
D2C ��

(‘20.9�) 자사몰통합온오프연계회원확장
(자사몰+D2C+리테일+제니퍼룸)

� !"#

(‘21.4�)

�QRSTU
V

‘21I 4J5KL 11op

‘21I 12J
28op

‘22MN

$%&'(

�)*
(‘21.6�)라이프스타일이노베이터로서스토리기반브랜드닷컴

�+>?�������@A,B2

120% ↑



Growth Strategy ���@A, CD@EFG3
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Growth Strategy H)IJ, DK��4
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Growth Strategy P()QRST,)5
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Growth Strategy P()QRST,)5
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Strategic Landscape
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ESG ��

���1Nm'��<1 �����'�@ �'�^���Mx

Environment Social Responsibility Sound Governance

cpq�r@stSui8, v�"�wdxyTz

� 
!"
{|8}5~y����Yu.

ESG]^$_`



ESG �� ESG]^$_`



ESG 경영 ESG]^$_`



ESG 경영
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‘21.4Q Business Review & Financials Profit & Cost
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Regional Details

J� –a8o�� YoY 5.8% ;�

- �«	
£#,D¬­�$�/<Y5[.���®��.	
¯°�±Eu�n5/²³�u´�u.

- +,��������µ¶V·w¸��5/u´.¹��, º»¼, �����E·w¸��µ¶V.

- T-mall, JD ���+,���u´<Y.gh,��":½Xµ¶V$����¾�.

^� –o�� YoY 2.2% ;� (4Q
� 5.4% ;�)

-�����Eg��¿�$,º»¼��:½XÀ�¯ÁÂ�z¦��n, �89:���X���Z.

- ��Ã�V;+,���Ä�Åw£+,��"<Y :+,� B2BÆK k,+,� B2C �5-Ç9
- 4Q, �9:;��n������Eg�-.+,��È��Ã�V;��.��$ ’22I��Ç9	Y

* �����	
��
�. ��������
�������������, �� !"#$%&'()*+
��,� -������ 30

중국 4Q20 4Q21 YoY 4Q20 YTD 4Q21 YTD YoY

56,660 55,138 -2.7% 171,528 181,470 5.8%

Container 12,099 9,958 -17.7% 49,468 37,271 -24.7%

Beverage 34,385 32,230 -6.3% 84,868 101,482 19.6%

Cookware 3,584 3,000 -16.3% 14,044 11,820 -15.8%

Appliance 3,415 6,821 99.8% 11,215 18,188 62.2%

Others 3,177 3,129 -1.5% 11,933 12,709 6.5%

Online 35,232 33,015 -6.3% 95,867 101,816 6.2%

B2B 12,030 13,151 9.3% 40,575 47,320 16.6%

Home Shopping 332 2,248 

Wholesale 4,223 3,763 -10.9% 13,988 14,039 0.4%

Hyper,Store,Event 4,774 5,137 7.6% 18,451 18,026 -2.3%

Others 68 72 5.7% 398 269 -32.3%한국 4Q20 4Q21 YoY 4Q20 YTD 4Q21 YTD YoY

39,043 39,918 2.2% 149,198 157,199 5.4%

Container 15,010 14,335 -4.5% 55,462 58,338 5.2%

Beverage 7,491 8,701 16.2% 20,684 24,769 19.7%

Cookware 6,277 7,605 21.2% 32,132 30,150 -6.2%

Appliance 6,868 6,439 -6.3% 21,509 30,842 43.4%

Others 3,397 2,838 -16.4% 19,411 13,102 -32.5%

Online 15,109 17,407 15.2% 43,611 58,082 33.2%

B2B 4,924 5,251 6.6% 18,037 19,858 10.1%

Home Shopping 4,909 5,401 10.0% 35,869 30,815 -14.1%

Wholesale 3,543 3,241 -8.5% 12,935 13,198 2.0%

Hyper,Store,Event 10,558 8,500 -19.5% 38,746 34,768 -10.3%

Others 118 478 

(단위 : 백만원)

‘21.4Q Business Review & Financials



Regional Details

A� –o�� YoY 9.2% ;�(4Q
� 25.9% ;�)

-4Z��É�Ê;�"<Y$ Container, Beverageware5/ËP.

-0^��ÌÍ�ÍÎ, ÏÐ^5/Ñpu´:Ò.

�-[ –o�� YoY 15.2% ;� (4Q
� 7.5% �T)

-u´ÓÁÔ$Õ�<Ö�×z�Ø�, 4Ð	5/:¿,0R5/Ù��V
- �9: 4Ð	ÚÙ5/¯°:T5/Ë�
- 3Ð	zBnÔ$Õ�×z�+,�Û5/p�u.

베트남 4Q20 4Q21 YoY 4Q20 YTD 4Q21 YTD YoY

25,652 28,408 10.7% 70,873 68,206 -3.8%

Container 3,471 2,158 -37.8% 9,370 6,645 -29.1%

Beverage 4,797 5,088 6.1% 13,003 13,018 0.1%

Cookware 3,330 3,721 11.7% 7,855 9,242 17.6%

Appliance 9,710 13,939 43.5% 26,544 29,784 12.2%

Others 4,344 3,502 -19.4% 14,101 9,516 -32.5%

Online 4,161 7,887 89.5% 11,668 17,938 53.7%

B2B 6,775 5,396 -20.4% 18,076 12,875 -28.8%

Export 1,055 644 -38.9% 3,216 1,561 -51.5%

Wholesale 1,105 1,406 27.2% 5,138 4,260 -17.1%

Hyper,Store,Event 12,235 12,648 3.4% 31,866 30,510 -4.3%

Others 321 427 33.4% 910 1,062 16.7%수출 4Q20 4Q21 YoY 4Q20 YTD 4Q21 YTD YoY

15,859 17,323 9.2% 66,169 83,338 25.9%

Container 13,904 15,403 10.8% 57,826 72,763 25.8%

Beverage 627 920 46.8% 3,293 6,624 101.2%

Cookware 606 637 5.2% 2,073 1,839 -11.3%

Appliance 4 237 227 -4.4%

Others 719 363 -49.4% 2,740 1,885 -31.2%

(단위 : 백만원)

‘21.4Q Business Review & Financials



Regional Details

���� –o�� YoY 8.4% ;�(4Q
� 18.6% ;�)

-Ô$Õ�<Ö��×�$6� uR���z�×BÜÝ�Õ:IY-, :Ð	Y-��5/pu´�u�. 기타시장 4Q20 4Q21 YoY 4Q20 YTD 4Q21 YTD YoY

9,009 10,340 14.8% 30,729 36,445 18.6%

Container 3,987 2,808 -29.6% 12,080 10,767 -10.9%

Beverage 2,071 2,879 39.0% 7,019 8,010 14.1%

Cookware 528 744 40.9% 2,382 2,586 8.6%

Appliance 1,898 2,837 49.4% 7,166 10,809 50.8%

Others 524 1,073 104.9% 2,082 4,273 105.2%

Online 1,337 2,183 63.3% 4,345 7,355 69.3%

B2B 2,525 2,963 17.3% 8,731 11,124 27.4%

Home Shopping 989 1,135 14.8% 4,690 3,753 -20.0%

Wholesale 2,491 2,483 -0.3% 8,304 8,540 2.8%

Hyper,Store,Event 1,348 1,340 -0.6% 3,910 4,721 20.7%

Others 319 235 -26.3% 748 953 27.4%
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Appendix. 3year Business Summary Category by Region매출 (?@ : ABC) 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 2019 2020 2021EF(Korea) 31,282 34,665 44,209 39,043 40,989 37,198 39,091 39,915 119,036 149,198 157,194 

Container 11,713 14,207 14,532 15,010 14,386 14,236 15,381 14,335 48,447 55,462 58,338 

Beverageware 3,440 5,530 4,223 7,491 5,396 5,685 4,986 8,701 19,286 20,684 24,769 

Cookwawe 8,533 7,697 9,626 6,277 9,500 5,883 7,161 7,605 31,327 32,132 30,150 

Appliance 909 2,357 11,374 6,868 7,936 7,974 8,493 6,439 3,235 21,509 30,842 

Others 6,687 4,874 4,453 3,397 3,770 3,421 3,070 2,835 16,741 19,411 13,096 �FGChina) 31,473 40,241 43,154 56,660 40,081 40,758 45,493 55,138 175,125 171,528 181,470 

Container 12,360 13,180 11,828 12,099 9,698 9,001 8,614 9,958 43,839 49,468 37,271 

Beverageware 12,945 15,406 22,131 34,385 20,227 21,935 27,090 32,230 90,761 84,868 101,482 

Cookwawe 2,119 5,327 3,014 3,584 3,089 2,985 2,747 3,000 12,902 14,044 11,820 

Appliance 2,139 3,396 2,267 3,415 4,633 3,466 3,267 6,821 8,289 11,215 18,188 

Others 1,911 2,932 3,914 3,177 2,433 3,371 3,775 3,129 19,333 11,933 12,709 베트남(Vietnam) 11,627 15,177 16,256 24,596 14,793 14,868 9,219 27,764 67,427 67,657 66,645 

Container 1,569 1,579 1,778 3,438 1,960 1,602 682 2,091 8,382 8,365 6,335 

Beverageware 2,144 2,817 2,922 4,726 2,787 3,275 1,586 4,960 12,188 12,610 12,610 

Cookwawe 994 1,432 1,811 3,095 2,269 2,000 1,062 3,491 7,609 7,332 8,822 

Appliance 4,569 6,272 5,636 9,047 5,422 5,522 4,763 13,751 24,420 25,524 29,460 

Others 2,351 3,075 4,109 4,291 2,355 2,468 1,126 3,470 14,828 13,826 9,418 
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(?@ : ABC) 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 2019 2020 2021DE(Korea) 31,282 34,665 44,209 39,043 40,989 37,198 39,091 39,915 119,036 149,198 157,194 

Online 7,401 8,804 12,297 15,109 13,539 11,966 15,169 17,407 26,844 43,611 58,082 

B2B 5,195 4,268 3,650 4,924 4,862 5,690 4,054 5,251 14,323 18,037 19,858 

Hypermarket 4,807 5,726 5,335 5,734 4,868 5,440 4,953 5,785 20,174 21,601 21,046 

Wholesale 2,245 3,581 3,566 3,543 3,342 3,341 3,275 3,241 13,472 12,935 13,198 

Homeshopping 8,458 7,447 15,054 4,909 9,561 6,970 8,883 5,401 29,124 35,869 30,815 

Event 1,555 2,237 2,190 1,825 2,064 2,073 1,830 1,839 7,973 7,807 7,806 

Store 1,620 2,603 2,116 2,999 2,702 1,502 836 876 7,125 9,338 5,916 

Others 52 215 92 114 473 

1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 2019 2020 2021��(Korea) 31,282 34,665 44,209 39,043 40,989 37,198 39,091 39,915 119,036 149,198 157,194 

Online 7,401 8,804 12,297 15,109 13,539 11,966 15,169 17,407 26,844 43,611 58,082 

B2B 5,195 4,268 3,650 4,924 4,862 5,690 4,054 5,251 14,323 18,037 19,858 

Hypermarket 4,807 5,726 5,335 5,734 4,868 5,440 4,953 5,785 20,174 21,601 21,046 

Wholesale 2,245 3,581 3,566 3,543 3,342 3,341 3,275 3,241 13,472 12,935 13,198 

Homeshopping 8,458 7,447 15,054 4,909 9,561 6,970 8,883 5,401 29,124 35,869 30,815 

Event 1,555 2,237 2,190 1,825 2,064 2,073 1,830 1,839 7,973 7,807 7,806 

Store 1,620 2,603 2,116 2,999 2,702 1,502 836 876 7,125 9,338 5,916 

Others 52 215 92 114 473 ��(China) 31,473 40,241 43,154 56,660 40,081 40,758 45,493 55,138 175,125 171,528 181,470 

Online 14,922 21,361 24,351 35,232 20,169 21,197 27,434 33,015 86,435 95,867 101,816 

B2B 8,374 10,466 9,705 12,030 12,137 11,899 10,132 13,151 41,146 40,575 47,320 

Hypermarket 3,045 2,727 3,200 2,769 2,878 2,438 2,491 2,416 14,774 11,741 10,223 

Wholesale 2,834 3,251 3,680 4,223 3,252 3,344 3,679 3,763 15,441 13,988 14,039 

Homeshopping 799 709 408 332 3,449 2,248 0 

Event 825 982 1,236 1,647 1,283 1,564 1,293 2,200 5,499 4,690 6,341 

Store 557 606 499 358 310 284 346 521 7,129 2,021 1,462 

Others 118 138 74 68 50 30 116 72 1,253 398 269 ����FGHIJKL	 11,627 15,177 16,256 24,596 14,793 14,868 9,219 27,764 67,427 67,657 66,645 

Online 1,703 2,848 2,956 4,161 2,929 3,903 3,219 7,887 7,469 11,668 17,938 

B2B 3,371 3,548 4,382 6,775 3,196 2,343 1,939 5,396 25,735 18,076 12,875 

Hypermarket 1,547 1,311 1,863 2,955 2,326 2,195 1,373 3,104 8,800 7,675 8,999 

Wholesale 1,034 1,973 1,026 1,105 1,044 1,027 783 1,406 2,043 5,138 4,260 

Homeshopping

Event 501 2,748 501 

Store 3,472 5,498 5,440 9,280 5,056 5,195 1,716 9,544 20,582 23,689 21,511 

Others 590 321 242 206 188 427 49 910 1,062 

매출 (단위:백만원)
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